.‘ LICENCIATURA EM FISIOTERAPIA
J DESCRITOR DA UNIDADE CURRICULAR:
S St s EMPREENDEDORISMO, INTERNACIONALIZACAO E INOVACAO EM FISIOTERAPIA
Ciclo d~e i Ano: Semestre: Area (CNAEF): ECTS:

Formacéo: o

10 4 Anual 726 2,5

Horas de Trabalho do Estudante
Contacto:
Teérico Teobrico/ Préatica Trabalho de Seminario EC/ Orientagao
Horas Totais: Pratica Laboratorial Campo Estagio Tutori

70 0 0 0 0 30 0

Objetivos de aprendizagem (conhecimentos, aptiddes e competéncias
estudantes):

1. Compreender a cultura e espirito empreendedor, assim como
desenvolvem;

2. Ser capaz de aplicar as metodologias aprendidas em c
produtos/servicos inovadores;

3. Conhecer as tendéncias mais atuais, que influencia
de desenho e criacdo de produtos ou servigos, que re
4. Saber utilizar frameworks que suportem o desenvolv
tais como: SWOT e TOWS, 5 Forcas de Porter, PES
Canvas, Business Model Canvas ou o Con ;
5. Saber aplicar as diferentes variaveis do
servico;

6. Saber desenhar a estratégid
desempenho e monitorizacdo de p

construgdo e gestao de um neggcio;
8. Demonstrar capaci reah

9. Sensibilizar para a tr
emprego;

3. Know the more recent and actual trends that influence the consumers’ needs and the process of

designing services or products that address this need;

4. Know how to apply the different marketing mix variables (8Ps) to the development of a product or
) service;

5. To use frameworks that sustain the development and presentation of a business idea, such as the

SWOT e TOWS, 5 Forcas de Porter, PESTEL, VRIO, Curva de Valor, Value Proposition Canvas,

Business Model Canvas ou o Consumer Trend Canvas;
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6. Know how to design a business strategy in the short and long term, sustaining it with performance

metrics;

7. To acquire basic notions of financial indicators analysis, relevant to the creation and management of
a business;

8. Demonstrate the ability of building an entrepreneurship project and respective business pla

9. Create awareness amongst the students for the school-active life transition and the possibi f

creating their own job;
10. Know concepts of personal development, hard skills and soft skills;

11. Know how to build a personal development plan, good practices for the creati
vitae and personal brand.

12. Create awareness amongst the students for the job internationalization
cases of success.

C

Conteldos programaticos:

1. To understand the entrepreneurship culture and the concept contribute to its
development;
2. To be able to apply class learned methodologies in order to cr ive services and products;
3. Know the more recent and actual trends that influep€e ers’ needs and the process of
designing services or products that address this need;
4. Know how to apply the different marketing mix variables (8Ps)jto the development of a product or
service;

5. To use frameworks that sustain the dev

Business Model Canvas ou o Consumer
6. Know how to design a busir@
metrics;

7. To acquire basic notions g
a business;

8. Demonstrate the abijli
9. Create awareness a ents for the school-active life transition and the possibility of
creating their own job;

ductory and conceptual aspects of entrepreneurship and the entrepreneur's attitude

strieture and address this trend or need
C.Jl'he marketing mix and marketing concepts applied to the development of a product or service
. Models of development, structure and presentation of a business idea (design thinking, business

) model canvas, consumer trend canvas)

E. Definition of the business strategy and models for its implementation and development

F. Strategy, vision, mission and objectives of an organizational structure

G. Internal and external analysis of the competences and opportunities of an organization of business

(VRIO, SWOT, PESTEL, Porter 5 forces)
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H. Basic notions of financial indicators analysis and control management (KPI's)

I. Concept and structure of a business plan

J. Developing and presenting a product or service

K. Skills analysis, creation of personal development plan and creation of the curriculum vitae.
L. Shared experiences of entrepreneurship and internationalization
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